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Using an Effective Online Presence to Grow Your Business 
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Seminar Objectives ï come away with 

knowledge and tools to market your 

business! 
» find:  Prospective customers online 

» Search, SEO, Social Media, Online Advertising  

» How they work and what they can do for you 

» get:  Prospects to become customers 

» Website, Mobile sites,  Landing pages 

» What makes them effective and what they can do for you 

» keep:  Customers and grow loyalty 

» E-Mail, Text Message Marketing 

» Best practices and what they can do for you 

» Hands-On with Social Media! 
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The Internet Today: 
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Online Advertising Market 
More time spent online than TV*:  43% of Internet Users 

spending 4 or more hours.  Only 32% of TV Viewers. 

 

 

 

 

 

 

 
 

  

 

 

 

 

*Source: marketingcharts.com 
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Online Advertising Market 
The fastest growing advertising medium*: 

 

 

 

 

 

 

 
 

  

 

 

 

 

US Online Ad Spending, 2003-2011 (in billions)
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Local Paid Search Growing Dramatically 
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Social Media Growing Dramatically 
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But this is why we talk about search 1st: 

Search is #1 at 52%, Social Networking is at 8%! 
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find.get.keepSM 

Finding Customers 
How to Reach Prospects ñSearchingò AND those  

ñnot necessarily searchingò for Your Products and 

Services 
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Finding Customers 
SEARCH MARKETING ï Usually the FIRST internet 

medium to use.  Why?  Theyôre Looking for you! 
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Google 68.5%

Yahoo,
16%

Bing 
12.0%

Ask 3.4%

Others 0.1%

The Search Marketing Landscape 

*Source: Comscore; December ó10 
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Paid Search vs. Natural Search 

Paid Search 

Natural Search 
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Paid Search 
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Paid Search vs. Natural Search 

Paid search gives you greater control. 
» The ability to capture all relevant search terms 

» Immediate results 

» Greater influence over position 

» No need for geographic description  
 

 

 
 

 



Copyright 2011 TruePresence Baltimore 

Geo-Target with Extreme Precision 

» Regional and city-level targeting 

» Customized targeting by radius or pre-defined 

coordinates 
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Getting Started with Paid Search 

» Determine your business objectives 

» Identify key search terms 

» Write smart copy 

» Identify or build landing pages 
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I want to use paid search toé 
» Generate Leads 

» Acquire Offline Customers  

» Acquire Online Customers 

» Create Quality Site Traffic 

» Understand My Ultimate Business Goals 
» Cost Per Visitor 

» Cost Per Lead 

» Cost Per Customer Acquisition 

 

Determine Your Business Objectives 
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Identify Key Search Terms 

Use tools like Google and Yahooðor free tools  

like Good Keywordsðto identify popular keywords: 

» Product/service category names  

» Brand names 

» Competitors 

» All possible variations 

» Misspellings 
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Write Smart Copy 

Make it relevant to the search at hand. 

» Include the search term in title 

» Give them a compelling reason click 

» Discounts and sales  

» Special offers like FREE shipping or FREE consultation 
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What Makes Good Copy?  
Imagine a user searching for dog toys used the keyword 

ñrubber toy dog.ò 
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Identify or Build Landing Pages 

Landing on what?  

» A landing page is a specific web page that a visitor 

ultimately reaches after clicking a link or advertisement.  
 

Why are they important?  
» Connects directly to search result  

» Motivates visitors to take action 
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Landing Page Best Practices 

Give them what they want. 
» Keep the information relevant to the search term that led your 

visitors there.  
 

Keep it simple. 
» Direct and succinct copy. 

» Simple forms to gather only the basics. 

» Other contact information should be prominent. 
 

Open new windows. 

» All external links should launch in a new window.  
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Measure Your Results 

Performance countsðnot position. 
 

» Impressions 

» Clicks 

» Click percentage 

» Cost per click 

» Conversions 

» Cost per conversion 

» Revenue generated 

» Return on investment 
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Actively Manage Your Campaign  
 

» Analyze each search term 

» Adjust CPC based on performance 

» Eliminate keywords that are not 
performing 

» Modify copy if/when necessary  

» Test copy, positions, and match 
types 

 

Adjust 

Analyze 

Optimize 
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Search Engine Marketing ï Return on 

Investment  

» Sample Program in Baltimore (Painting Contractor): 

» Most recent 6 months 

» $1,150/month  

» 121 phone calls 

» 9  e-mails 

» 66 Contact Us Submissions 

» 196 total leads 

» $35/lead! 

» Convert 1 in 5 leads, Average Sale $600 

» 6 month cost:  $6,900, 6 month revenue: $23,520 
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Search Engine Marketing ï How do I do it?  

 

» Do it yourself 
» Go to www.adwords.google.com , www.adcenter.microsoft.com . 

» Create an account for your business 

» Give them a monthly budget 

» Provide keywords 

» Write an Ad 

» Direct to a Landing Page 

» Monitor the campaign 

 

» Hire a professional 
» Make sure they are actively managing the campaign on your behalf. 

 

 

http://www.adwords.google.com/
http://www.adcenter.microsoft.com/
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Natural Search  
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What is Search Engine Optimization (SEO)? 

 

 

» Making your website more search engine 
friendly in order to increase your rankings in 
natural search results 

 

» Takes 3-6 months to see noticeable results 
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What makes SEO work? 

 

 
 

Content is king. 
Strategic copywriting using specific keywords 
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What makes SEO work? 

 

 
Pay attention to details. 

» Site structure ï flash impossible to read 

» Meta tags ï Title and Description; keywords not as much 

» Links ï inside the site 

» Link popularity ï from outside. 
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Natural Search and SEO ï How do I actually 

do this? 

 
Talk to your webmaster 
» Determine the top keywords for your industry and re-write your copy for 

various pages of the site ï give it to the webmaster to update. 

» Meta tags ï Title and Description; make sure they are updated.  Again, have 
your webmaster update them. 

» Links ï inside the site.  Ask the webmaster to add them into copy 

Do yourself: 
» Link popularity ï from outside.  Ask suppliers, customers, friends to put links 

to your site on their site. 

» Start Blogging ï go to blogger.com and start a blog about your industry. 

» Open a Facebook, Myspace, linkedin account and link to your site. 

Get professional help 
» Get proposals for outside vendors to help you with the above. 
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Local Search Enhancement 

Google Places, Bing and Yahoo 
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Paid Search vs. Natural Search 

Paid Search 

Natural Search 

Local Search 

Enhancement 
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Local Search Enhancement 

» Increase likelihood of appearing in local search results. 

» Deliver the most accurate location information. 

» Add rich content which triggers buying decision. 



Copyright 2011 TruePresence Baltimore 

Local Search Statistics 

» 50% of local searches are conducted with intent to purchase1 

» Generic terms are used 55% of the time to search for 

providers that carry products/services they intend to buy.2 

1 The Kelsey Group; ;2 comScore & DoubleClick Study 
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Terminology: General Search  

Website Optimization 

SEO 

Local Search Results 

Pay Per Click 

Pay Per Click 
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Terminology ï Local Search Listings 

Local Search Results 

Pay Per Click 
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Well Optimized Profile Page 

Basic Local Listing Info: 

 

» Business Name  

» Local Address 

» Local Number 

Business Profile Page 

More details on the business 

Business Attributes: 

 

» Drives ñfindability 

» Triggers action 

» Make accurate 
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Two Types of ñLOCALò Searches: 

» Recovery Search 

 Business name is known ï looking for more information from that 

business 

» Discovery Search 

 Business name is not known ï product or service is searched and 

desired business uncovered based on content within listing  
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Terminology: General Search - RECOVERY 

Local Search Results 
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Terminology: General Search - DISCOVERY 
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How are Local Search Results Typically Generated? 

» Geo-proximity to the searched location/zip code 

» Searched ñbusiness or service/product/brandò is in the 

business name 

» Searched ñbusiness or service/product/brandò has 

ócontentô associated with the business profile 

» Marketplace interaction with the listing ï i.e. user 

feedback 
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Local Search Enhancement Program 

» Control the accuracy of the ñWhoò Information: 

» Business Name 

» Address 

» Telephone Number 

» Add relevant ñWhatò information: 

» Products 

» Services 

» Hours of Operation 

» Brand Affiliation 

» Email 

» Website URL 

» Phone number 

» Fax number 
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Local Search Enhancement Program ï How do I do this? 

Go to the FREE listing entry sites for Google 

Places: http://www.google.com/places/ 

Bing Local Listing Center:  

https://ssl.bing.com/listings/ListingCenter.aspx 

Yahoo Local Listings:  

http://listings.local.yahoo.com/ 

» Register your company 

» Request to fill out a profile 

» Add all your relevant information 
 

OR:  Hire a professional to do it for you. 

 

 

http://www.google.com/places/
https://ssl.bing.com/listings/ListingCenter.aspx
http://listings.local.yahoo.com/
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Social Media Marketing 

» Make it easy for people to talk about you and for them 

to talk with you in a 2-way conversation. 

 

 

Why Social Media? 
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Social Media Marketing 

Why is it important? 
 
 

»This is where people are spending their time ï the 

average Facebook User spends 55 minutes per day on 

Facebook! 

»Online PR 

»SEO assistance 

Facebook user statistics January 2010 
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Social Media Marketing 

»Blogging (Wordpress, Blogger) 

»Social Networks (Facebook, Linkedin, Myspace) 

»Video and Photo Sharing Site (YouTube, Flickr) 

»Microblog (Twitter) 

»QR Codes 

»Social Media Monitoring ï Social Toaster 

»Social Bookmarking (digg, deli.cio.us; stumble upon) 

»Location-Based Social (Foursquare, Facebook Places) 
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Social Media Marketing Strategies 

Your 
Website 

or 
MicroSite 

Video Sites 

Lifestyle Blogs Fan Groups 

Social Media 
(FB, Twitter) 
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Social Media Strategy 

»Business to Business? 

»Blogging?  LinkedIn? 

»SEO most important?  Directly reaching decision 

makers most important? 

»Business to Consumer? 

»Facebook?   

»Viral Most Important? 
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Social Media Marketing Strategies 
Blog Page Ą Search Engine Rankings! 
Blog Page   Ą WEBSITE Ą Google 

 

1) Set up A Blog for Free ï blogger.com ï easy & 

owned by Google, wordpress.com 

2) Populate with content on a REGULAR BASIS 

1) MR. Beams ï integrated in their site 

2) Franchise and Business Law Group ï 

integrated in their site 

3) Barefoot Tess ï separate Wordpress blog 
 

Important ï Must be kept updated.  LINK to your 

site with keywords that are relevant to your site. 

http://www.mrbeams.com/blog
http://www.franbuslaw.com/blog/
http://barefoottessblog.com/
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Social Media Marketing Strategies 
Facebook Fan Page Ą OTHER USERS! 
Facebook Fan Page   Ą WEBSITE Ą Google 

 
1) Set up Facebook Fan Page 

2) Populate with content ï examples 

1) Mothers 

2) Einstein Bros Bagels 

3) TruePresence Baltimore 

4) The Associated 

5) Frank Kratovil 

6) Michaelôs Deli 
 

Important ï your PERSONAL account should be used 

Sparingly if at all to promote your business. 
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Social Media Marketing Strategies 
Einstein Bros. Bagels 

 

http://www.facebook.com/
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Social Media Marketing Strategies 
Motherôs Grille 

 

http://www.facebook.com/
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Social Media Marketing Strategies 
Laser Center of Maryland 

 

http://www.facebook.com/lasercentermd

